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EDITORIALS 


LETTERS: (More About No. 10 Corn) 
Wisconsin, June 6, 1955 


Gentlemen: 


In your May 16th issue, a letter appeared from an 
Eastern Corn Canner concerning the institutional sup- 
ply of corn. That letter, it seems to us, further beclouds 
the issue for the reason that statements that have been 
appearing throughout the year about the relative good 
position of the institutional market were concerned 
with ten tin Golden Whole Kernel Corn only and the 
supplies of this particular item have been and still are 
less than at corresponding periods last year. National 
Canners Association statistical reports will bear out 
the fact that on April 1, 1955, and May 1, 1955, the 
supplies of this item were 2.12 and 9.45 percent respec- 
tively less than at the same periods a year ago. It is 
true that all varieties and styles of ten tin corn are in 
greater supply this year, but Golden and White Cream 
Corn account for this fact inasmuch as the stocks of 
these two items on May 1, 1955, were 22.58 and 44.74 
perecent respectively more than at the same time last 
year. Furthermore, the stocks of ten tin Golden Whole 
Kernel Corn on May 1, 1955, are in a better position 
compared to the same period last year, than any other 
container size, style or variety of corn. 


Very truly yours, 
WISCONSIN CANNER (Signed) 


Editor’s Comment—Right you are, sir. The point is 
well taken. It might be well, also, to point out that the 
inovement of No. 10 whole kernel golden corn, as com- 
pared with last year, slumped much less sharply (21 
pereent) than other No. 10 corn (30 percent). Even 
+o, despite the better comparative position of this item, 
‘ e fact that there was a 21 percent drop in the move- 
: ent of No. 10 golden whole kernel corn (this season 

compared to last), should be reason enough, as our 
| st correspondent suggests, for corn canners to think 
t ice before “plunging” on the No. 10 pack this season, 
i anticipation of a sharp increase in institutional 
nand,. 


n this day and age it’s comparatively easy to make 
a vrong guess on No. 10’s. First of all the require- 
m its of the Quartermaster, who is still the biggest 
si cle buyer of No. 10’s, are an unknown quantity. 
M ve than that, those of us who work with statistics 
al the time, find it rather impossible to find out how 
m: iy eases the Quartermaster has taken in prior 
ye rvs, not to mention trying to estimate what they will 
tal. To be sure, there have been figures out and pub- 
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lished, but there have been corrections on corrections 
that make it rather impossible to get a good, sound 
figure. 


Then, too, it seems rather apparent now, that the 
No. 10 size is no longer an institutional size as such. 
One of the most unexpected and startling discoveries of 
a Can Manufacturers Institute study, reported at last 
February’s NCA convention, was that restaurants and 
other institutions, buy many sizes other than 10’s. As 
a matter of fact, 10’s accounted for only 37 percent of 
the total. All of which means that though the institu- 
tional market undoubtedly does present a tremendous 
potential for canned foods, a potential, the surface of 
which has hardly been scratched, increases in the No. 
10 pack are not necessarily indicated. 


SENIOR —In announcing Heinz’ entry into the 

geriatric field, a company official points 
FOODS out that the move is similar to the situa- 
tion of the early ’30’s when baby foods were first 
offered as a special service item. There’s little doubt 
that special purpose foods have been becoming increas- 
ingly popular with the consumer in the past several 
years, so that the success of this venture would seem 
assured, especially with the Heinz know-how behind it. 
Most of us little dreamed at the time that Dan 
Gerber’s, or perhaps more appropriately Mrs. Dan 
Gerber’s, idea would prove so eminently successful. 
Just so, there are probably those hearing this news 
who might be tempted to say that its one thing to teach 
a baby how to walk or eat but it’s a horse of another 
color to “teach an old dog new tricks’. But in view of 
the baby food success, and in view of the greater em- 
phasis on nutrition and special diets today, it’s reason- 
able to believe that even the professional doubters will 
be keeping a weather eye on the progress of this lat- 
est development. 


—At one of the merchandising sessions 
OUT OF at the U.S.W.G.A. Annual Convention, a 
STOCK representative of the grocery trade press 
told the wholesalers that in many cases at least, the 
manufacturer was to blame for the out-of-stock situa- 
tion. The speaker stated that while stocks are being 
depleted on the selling floor there may be plenty of 
merchandise in the back room or in the basement, but 
cases may be difficult to locate because of insufficient 
information on the sides or ends. For example, he said, 
a case may be properly marked on one side but in stack- 
ing, that side may be turned inward and not be visible 
to a stock clerk. 


(Continued on page 21) 
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SUMMER PROMOTIONS 


Summer time is picnic time, or if you prefer, ‘“Quicknic”’ 
time, a play on words coined by the Can Manufacturers Insti- 
tute to promote the use of canned foods in picnics, stressing 
their availability and ease and speed of preparation. But call 
it what you will, individual processors and promotion groups 
are taking advantage of the increasing trend to family picnics 
in the ‘summer time to promote their wares. 


QUICKNIC 

U. S. Steel and the C. M. I. are jointly 
sponsoring this promotion during July, 
1955. U. S. Steel will launch the pro- 
gram with a full-page, four-color ad in 
the July issue of McCall’s Magazine and 
the July 2 issue of the Saturday Evening 
Post. U. S. Steel will also advertise 
“Have a Family Quicknic” on their TV 
program (The U.S. Steel Hour) over 120 
stations on the ABC network. They will 
devote two or three TV commercials to 
“Quicknic” during this period. Through 
the efforts of McCall’s and the Saturday 
Evening Post, other advertisers will tie 
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These pint-sized twins are preparing a 
king-sized salad in honor of National 
Mayonnaise and Salad Dressing Week, 
June 23 to July 2. The twin girls, aged 
2%, are May and Sally Jones of Van 
Nuys, Calif. May, of course represents 
mayonnaise while Sal heads the salad 
dressing department. Six recipes featur- 
ing the use of mayonnaise and salad 
dressing are being sent to news outlets 
by the Mayonnaise and Salad Dressing 
Manufacturers’ Association and Qwens- 
Illinois Glass Company. 


in with such products as canned meats, 
sardines, baked beans, and allied prod- 
ucts through radio, television, newspaper 
and magazine advertising of their own. 

Supermarket News will give space to 
an editorial feature on the promotion. 
Merchandising kits will be made avail- 
able at the retail level. Independent 
retail stores will receive suggestions like 
this photo showing how an in-store table 
or window display will dramatize the 
“Quicknic” promotion. A banner for win- 
dow or over-wire with the picnic basket 
symbol is also being offered to retail 
store operators. 


Sales compelling display of green and 
pimiento-stuffed olives at the entrance to 
a heavy traffic store aisle, and surrounded 
by related picnic items, listed on a dis- 
play card, is suggested by the Green 
Olive Commission. Kick off for the pro- 
motion begins in earnest on July 4 and 
carries on through Labor Day, Septem- 
ber 5. The green olive display, says the 
Commission, is the focal point for bigger 
picnic sales and can open up and lead the 
way for many related-item sales as well, 
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The “Quicknic” display suggestion 
shown in the upper right hand corner of 
this page was the subject of much com- 
ment when it was shown at the recent 
Poultry and Egg National Board Exposi- 
tion in New York City. Especially for 
this occasion, the “Quicknic” centered 
around canned chicken; varieties of it 
held the central, typical picnic basket. 
Other canned foods suitable for picnics 
shown included two kinds of bread in 
cans, tinned meats and spreads of several 
types, asparagus, fruit juice and potato 
sticks, sweet cherries and _ pineapple, 
olives and tinned cookies, 


Annual “Cherry Pie Time” promoticn 
behind R.S.P. cherries will get underwiy 
August 15. The event will feature 4-colvr 
point-of-sale material as shown above 
(the cherries on the bathing suit courte-y 
Jantzen are not involved.) Other PO? 
units are eye-catching “Window Screa?i- 
ers,” 4-color table tents and place ma:‘s 
for restaurants. National full-color 
vertising will also be used to highlig!t 
the program. “Cherry Pie Time” has be- 
come traditional as the first “new pack” 
food promotion of the season. 
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PROMOTION 


Grocers Like Coupons, GMA 
Study Reveals 


Objections chargeable to handling difficulties, not to coupons as 
such. Cost reducing procedures uncovered during course of survey. 


The report of an intensive survey of 
grocery manufacturers’ coupon promo- 
tions was made public June 2 by Paul S. 
Willis, president, Grocery Manufacturers 
of America, Ine. The study indicated that 
the prevailing attitude among grocery 
distributors toward coupons was gen- 
erally favorable. Distributors appreciate 
the fact that coupons provide additional 
money for purchasing more groceries 
and that coupon promotions bring cus- 
tomers into their stores. Objections to 
coupon promotions were chargeable to 
handling difficulties, not to coupon pro- 
motions as such. 

The study had two major purposes: 
First, to find out everything possible 
about what happens to coupons from the 
time they are distributed by the manu- 
facturers until they are redeemed from 
the retailer. Second, to analyze these 
findings in order to suggest how manu- 
facturers can simplify their coupon pro- 
motions to make them easier for dis- 
tributors to handle, and how grocery dis- 
tributors can improve the efficiency of 
their own coupon handling methods to 
reduce time and labor requirements and 
thereby lower handling costs. The study 
makes a number of specific reeommenda- 
tions as applied to both manufacturers 
and distributors. If put into practice, 
these should substantially reduce the 
grocery distributor’s cost of handling 
coupons. 

While the original idea behind the 
study was to find out how much it costs 
distributors to handle coupons, it quickly 
developed that because of so many vari- 
ables, there is no such thing as a mean- 
ingful average coupon handling cost. 
The size and physical type of coupon, 
dist: ibutors’ methods of processing cou- 
pon , manufacturers’ methods of dis- 
tri) ting and redeeming coupons, and 
the umber of coupons of a particular 
offe —all of these factors have an im- 
port. nt bearing on the cost of handling. 


RF )UCING COST OF HANDLING 


W atever handling costs may be in the 
indiv lual instance, the study showed 
that he cost of handling coupons can be 
Subs \ntially reduced if manufacturers 
and vocery distributors will each do cer- 
tain hings. 

As t applies to manufacturers, the re- 
port ecommends the more widespread 
adop' on of uniform size coupons (no 
large than dollar bill size) on paper 
Stock of sufficient weight and texture to 
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assure easy handling. It urges manufac- 
turers to minimize the following: print- 
ing on coupons, coupons in publications, 
coupons pasted on or part of the pack- 
age, multiple attached coupons or cou- 
pons attached to an ad, customer or re- 
tailer signatures on coupons. It suggests 
that manufacturers wherever practic- 
able, issue coupons of easy to compute 
denominations (5c, 10c, 15c, ete.) and 
establish an easily identifiable “family” 
format to be used in coupons for all 
company products. It recommends sev- 
eral ways in which some manufacturers 
can improve their methods of redeeming 
coupons from retailers. 


As it applies to grocery distributors, a 
major feature of the report is a new 
simplified system of handling coupons at 
store and warehouse levels. which was 
developed during the course of the study. 
This new method of processing coupons 
calls for the distributor to sort, count, 
report, collate and invoice coupons in 
terms of “denominations” rather than in 
terms of “offers” or products. It was 
tested in about 1,000 retail stores and 
the results were so successful that the 


CUP-SICLES 
— Made by 
freezing any 
flavor juice 
base in paper 
drinking cups 
which elimin- 
ates the prob- 
lem of holding 
the usual wood 
stick handle 
upright during 
freezing, rep- 
Gold Com- 
pany’s latest effort to broaden consumer 
uses of shelf concentrated fruit juice 
bases. The firm is instituting an educa- 
tional program to homemakers through 
the nation’s home economists and food 
editors. Cup-sicles are eaten by peeling 
down the side of the paper cup .. . like 
a banana. Or, if allowed to soften 
slightly, may be eaten with a spoon, like 
sherbert. Fruit juice bases are said to 
produce a more delicious and munchy 
frozen sicle, similar to frozen sherbert, 
and should not be confused with ordinary 
frozen ice cubes. 


method is being permanently adopted by 
many of the units in which it was tested. 


The new method reduces by about half 
the time required by the bookkeeper or 
manager to sort, count and report cou- 
pons to distributor headquarters. In ad- 
dition, the simplification of auditing, col- 
lating and invoicing coupons greatly 
reduces time which distributor headquar- 
ters (warehouse) staff devotes to pro- 
cessing coupons. 

To facilitate the new system at store 
level a special coupon sorting box and a 
simplified weekly reporting form were 
designed. To simplify operations at the 
warehouse level, a coupon collating table 
was designed. These are all fully de- 
scribed in the report. 

The Coupon Study was planned with 
the help of a six-man special research 
committee. Further helpful counsel was 
obtained from GMA member company 
executives and many others with wide ex- 
perience in couponing. In making the 
study GMA contacted the national dis- 
tributor trade associations, leading 
manufacturers and grocery distributors 
throughout the country. 


Copies of the report have been dis- 
tributed to GMA member companies and, 
through the cooperation of their trade 
associations, to thousands of individual 
distributors. Additional copies are avail- 
able from GMA at 25 cents for single 
copies; 20 cents on bulk orders of 500 
or more. 

Summarizing GMA’s attitude on th 
study, Mr. Willis said, “It is the hope of 
GMA that the report may lead toward 
greater uniformity in coupon size, im- 
provement of manufacturer redemption 
practices and simplified coupon handling 
by distributors.” 


Wellman, Peck & Co., wholesale gro- 
cers of San Francisco, Calif., and who 
feature a large line of canned foods un- 
der their own label, have sold the branch 
maintained at San Diego, Calif., to the 
Klauber Wangenheim Co., of that city. 
Plans are being made to enlarge activ- 
ities at the San Francisco headquarters. 


Charles Ballard, sales manager of the 
Canned Fruit Division of the Yakima 
County Horticultural Union, has organ- 
ized the Ballard Yakima Sales, canned 
fruit and vegetable sales agency, with 
offices in the Holtzinger Building. He will 
continue in charge of the Canned Fruit 
Sales Division of the YCHU. 


Bob Earley of Penn Kraut, Ine., Cam- 
bridge Springs, Pennsylvania, has uncov- 
ered a new kraut delicacy . . . a shrimp 
cocktail on kraut (no lettuce or any other 
additions). Recipe was developed by J. 
H. Lawyer, trainmaster for the Soo Line. 
It will be tested in the Sills & Company 
test kitchens, and promotional material 
prepared, according to an announcement 
in the “Kraut Letter.” 
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distribution. 


Entering an entirely new field which 
offers vast possibilities, H. J. Heinz 
Company has announced a line of geria- 
trie products specially processed to meet 
the diet requirements of older people. 


The products—representing an impor-. 


tant “first” in the food industry—will be 
marketed as “Senior Foods.” High in 
protein, calcium and iron content and 
low in calories, the line is produced with 
no salt added. 

First items in the geriatric line, pro- 
duced after five years of intensive re- 
search, will be Beef Stew, Lamb Stew 
and Chicken Stew. Other products are 
expected to be added, together with a 
selection of desserts especially designed 
for taste and nutritional values. 

In announcing Heinz’ entry into the 
geriatric field, Frank Armour, vice presi- 
dent of the firm’s U.S.A. operations, 
pointed out that the step is similar to the 
situation of the early 1930’s when Baby 
Foods were first offered as a_ special 
service item. 

“The country’s population of people 
over 60 years of age is steadily climbing 
and indications point to an even more 
dramatic gain in the years immediately 
ahead,” he stated. “Today, there are ap- 
proximately 18 and a half million per- 
sons in the United States who are past 
60, as compared to only eight million in 
1920. By 1960, census estimates show 
that there will be 23 and a half million 
men and women over 60. 


“Just as the production of Baby Foods 
met a great requirement 25 years ago, 
we feel that Senior Foods will offer older 
people an opportunity for a better diet, 
together with convenience in the prepa- 
ration of tastier meals.” 


The Senior Food line will be produced 
in 8%-ounce individual portion tins, en- 
abling oldsters who live alone an oppor- 
tunity to prepare a nutritious meal 
easily and at the same time permitting 
them a wider variety of foods for their 
diet. 


MARKET TESTS 


Market tests of the new Senior Foods 
will be started shortly in Cincinnati 
where population studies show that there 
is a large percentage of the population 
in the 60 and over class. The second test 
market likely will be St. Petersburg, 
Florida. Following these tests, Heinz 
expects to begin national distribution of 
the new line. 

The absence of added salt makes the 
products especially valuable to persons 
suffering from hypertension, while the 
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Heinz Announces Line Of 
“Senior Foods” 


High protein, low calorie products to be market-tested starting 
shortly in Cincinnati and St. Petersburg prior to National 


addition of vitamins provides important 
dietetic requirements for elderly persons’ 
diets. 

Previously, a number of dietetic foods 
have been produced in the geriatric field, 
but the introduction of the Heinz line is 
the first to offer receiped products con- 
taining high protein and mineral supple- 
ments that have been especially prepared 
as the major course for an older per- 
son’s meal. 

While it is impossible to estimate the 
volume, Heinz and other food companies 
realize that large quantities of Baby 
Foods are now consumed by older people, 
as well as by persons on special diets. 
The Senior Food line offers variation in 
such diets, since the foods have been de- 
signed especially with taste preferences, 
texture and nutritional requirements of 
older persons in mind. 


GLASS CONTAINER VOLUME 
SHIPMENTS SECOND HIGHEST 
ON RECORD 


Glass container production of 126.9 
million gross during 1954 was the second 
highest on record and only slightly be- 
low the record high of 128.9 million 
gross in 1953, according to the Bureau of 
Census, Department of Commerce. 
Domestic shipments of glass containers 
in 1954 amounted to 121.9 million gross, 
2 percent less than in 1953. Export ship- 
ments declined from 3.1 million gross in 
1953 to 2.8 million gross in 1954. Stocks 
on hand at the end of 1954 were 12.9 mil- 
lion gross, 2.0 million gross more than at 
the close of the previous year. 

Of the total 1954 shipments, 75.6 mil- 
lion gross were of the narrow neck type, 
46.3 million gross wide mouth. 


Shipments of narrow neck food con- 
tainers totaled 12.7 million gross, second 
only to medicinal and health supplies, 
14.6 million gross. Shipments of narrow 
neck glass containers in millions of gross 
for other purposes were as follows: 
household and industrial 9.3, toiletries 
and cosmetics 8.9, liquor 8.7, beer—non- 
returnable 7.7, beer returnable 2.1, bev- 
erage non-returnable 1.0, bevareg re- 
turnable 6.3, wine 4.2. 


Food was by far the most important 
user of wide mouth glass containers. 
Shipments of this type which includes 
fruit jars and jelly glasses totaled 33.2 
million gross. Next in order of impor- 
tance was medicinal and health supplies 
4.6 million gross, dairy products 2.8, 
toiletries and cosmetics 1.9, packers tum- 
blers 1.9, household and industrial 1.8. 


1955 CANNERS DIRECTORY 
READY 


The 1955 CANNERS DIRECTORY, 
compiled and published by the National 
Canners Association, has just come off 
the press. The 47th of these annual com- 
pilations, the new DIRECTORY consists 
of 250 pages, bound in stiff linen covers. 
Canning firms and their headquarters ad- 
dresses are listed by states along with 
plant locations and products packed in 
each. Membership in N.C.A. is indicated 
and the DIRECTORY also lists Associa- 
tion officers, staff, branch offices, Direc- 
tors, Administrative Council and Com- 
mittee members for 1955. Also given are 
the membership of the National Food 
Brokers Association and Canning Ma- 
chinery & Supplies Association. The book 
features an over-all commodity index 
covering 594 different canned products. 

These yearly directories furnish an ex- 
cellent measure of the growth of the can- 
ning industry. About a quarter of a cen- 
tury ago, in 1929, the N.C.A. CANNERS 
DIRECTORY was listing only 52 prod- 
ucts, with some products grouped, such 
as berries, meats, soups. Since that time 
many canned products that are common 
today came into being, among them baby 
foods, the citrus packs, fruit and vege- 
table juices, and others. 


Information for the directory is gath- 
ered through questionnaires sent to indi- 
vidual canning firms and augmented by 
data supplied by the offices of the state, 
regional and commodity associations and 
branch offices of the can companies. 


The DIRECTORY is widely used as a 
reference work by libraries, federal and 
state agencies and by publishers of other 
types of business directories. Among its 
principal users are canned foods buyers 
and brokers. The Association furnishes 
one free copy to each of the N.C.A. mem- 
ber firms and additional copies to mem- 
bers at $1 per copy, but otherwise the 
CANNERS DIRECTORY sells for $2.50 
per copy. Orders are handled by the In- 
formation Division, National Canners 
Association, 1133 20th Street, Northwest, 
Washington 6, D. C. 


NEW TROLLEY FOR OVERHEAD 
CONVEYORS DESCRIBED 


A new line of trolleys for overhead 
conveyors is described in a 20-page Fook 
No. 2536 published by Link-Belt Com- 
pany. The new ball bearing trolleys are 
rugged and simple in design and are 
engineered to assure rolling contact with 
the track at all times, thus keeping {ric- 
tion at a minimum. Treads on the + eel 
wheels are machined and hardened to 
give maximum life. Book No. 2536 in- 
cludes description and dimension ‘ata 
on the entire line, application data, and 
description of the commonly used at- 
tachments, to facilitate selection of new 
or replacement trolleys. For a copy of 
Book 2536, write to Link-Belt Company, 
Dept. PR, 307 North Michigan Avenue, 
Chicago 1, Illinois. 
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PACKAGING 


A series of newly designed labels, planned to combine clear 
identification factors with maximum attractiveness, has been 
introduced on its line of shelf goods by Chun King Sales, Inc., 
Duluth, Minn. Although standard cans are used, the labels are 
so designed that they give the impression of being mere letter- 
ing of brand and product name on the side of a transparent, par- 
tially filled container: actually, a “life-size” picture of the 
product which the can contains appears on the label itself. More 
than two years of practical market research and the efforts of 
twelve designers went into the production of the new labels pro- 
duced by Muirson Label Company at Peoria, Illinois. 


Freezer Jar Getting Broad Acceptance 


A new type of food container having 
one primary function and two secondary 
uses nearly equal in importance has been 
successfully developed and_ by 
Owens-Illinois Glass Co. 


Called a “freezer jar” the new versa- 
tile O-I package is an ideal container for 
packing mayonnaise, salad dressing, pea- 
nut butter, mustard, honey, pickles, 


olives and many other food products. 


FREEZER 


DURKEES 


Gressing 


new 12-0z. and 24-oz. freezer 
jar- were shown by the U. S. Department 
of ‘ ommerce as part of the U. S. exhibit 
at nternational trade fairs held in 
Fra ‘kfurt, Germany and Valencia, Spain 
this spring. Recently adopted by Durkee 
Fan ous Foods of Cleveland, Ohio, and 
Ber cley, California, the jars stress these 
adv ntages: Straight Sides; No Waste; 
Eas. to Use. Jars with metal, screw-type 
clos .res have multiple reuse features as 
free er jars, refrigerator jars, home can- 
hing, jars and food ‘storage jars. 
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When emptied of its contents the jar 
is easily converted to a home freezing 
jar, or as a container for use in home 
canning. 


When used as a freezer jar its con- 
tents are easily removed because of the 
container’s specially designed tapered 
side walls. This design enables frozen 
foods to be removed intact by simply 
loosening the sides of the solid mass with 
a knife blade. 


Its value for freezing purposes is best 
demonstrated by the following report 
from the Glass Container Manufacturers 
Institute. 


“In a frozen meat test, glass jars, tin 
cans, polyethylene wrap, aluminum foil, 
in that order, proved to be the most suc- 
cessful packages for frozen ground meat, 
cut-up broilers and Brunswick stew, ac- 
cording to the Georgia Experiment Sta- 
tion which tested 17 different kinds of 
packages for meat frozen 12 to 18 
months.” 


The freezer jar also makes a perfect 
home canner since it is compatible with 
standard size closures used for home pro- 
cessing of fruits, vegetables and other 
foods. 


Besides its advantages as a container 
for commercial processed foods, as a 
home freezer and canning container, and 
as an ideal receptacle for storing left- 
overs, the new jar represents a 15 cent 
retail value at no extra cost to the con- 
sumer. 


The new O-I jar is available in a 
variety of nine sizes: 8, 8%, 11%, 12%, 
15%, 16%, 17%, 19% and 24% ounces. 

To date the O-I freezer jar has expe- 
rienced unusual success on the West 
Coast with a number of important pack- 
ers adapting it to their products. In- 
cluded in these are eight mayonnaise and 
salad dressing manufacturers, 9 peanut 
butter manufacturers and a number of 


packers of miscellaneous items. Cur- 
rently the container is being tested by 
numerous Eastern packers who are ex- 
pected to install the jar in their retail 
line. 


Unique method of using a glass con- 
tainer as a measuring device to produce 
one full day’s feeding of improved In- 
stant S-M-A Powder, food formula for 
infants, has been adopted by Wyeth Lab- 
oratories, Inc., Philadelphia. The prod- 
uct which is available on a national basis 
in retail outlets formerly was packed 
only in one-pound tins. The new con- 
tainer which resembles a baby food jar 
holds under vacuum 3.54 ounces of prod- 
uct—an average one day supply. When 
reconstituted with four jars of warm, 
previously boiled water, the product will 
produce 26 fluid ounces of accurately pre- 
pared 20 calories per ounce, ready-to-feed 
formula, according to company literature. 
Use of the jar as a measuring utensil 
makes it easy, accurate and extra con- 
venient for mothers to prepare formula. 
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News 


New York State Canners & Freezers - George F. Anderegg was elected Treas- 


Association’s 70th Annual Convention 
will be held at the Hotel Statler, Buffalo, 


December 8 and 9, according to an an- - 


nouncement by William H. Sherman, 
Secretary. 


Ozark Canners Association, Annual 
Fall Meeting, will be held November 3 
and 4, 1955, at the Colonial Hotel, 
Springfield, Missouri, according to an an- 
nouncement by Louise Sword, Secretary. 


In preparation for the cherry season, 
now getting under way, S. & W. Fine 
Foods, Ine., San Francisco, Calif., has 
installed 20 large redwood tanks at its 
cherry brining station at Stockton, Calif. 


The heavy contributions that food 
processors have made in bringing an un- 
precedented standard of living to Ameri- 
ca are told in a new illustrated book, 
“Everything and The Kitchen Sink.” The 
book traces the progress of industry in 
the United States during the last 100 
years. Published by Farrar, Straus and 
Cudahy, Inc., in June, 1955, it honors 
Crane Co., world’s largest manufacturer 
of valves and fittings, now celebrating its 
centennial. 


Herbert E. Apple, Jr., widely known in 
national, and especially in New York can- 
ning circles, and since 1949 Assistant 
Production Manager of the Birds-Eye 
Division at General Foods Corporation, 
has been appointed Manager of the com- 
pany’s citrus production operations in 
Florida, with headquarters in Lakeland. 
He succeeds Herbert S. Hadsen, who has 
been assigned to the Marketing Depart- 
ment of Birds-Eye with headquarters in 
White Plains, New York. 


Robert Gair Company, Inc., New York, 
manufacturers of shipping containers, 
paperboard and folding cartons, has just 
completed a major phase of its long- 
range expansion program in the South. 
Gair acquired on May 2 the Southern Ad- 
vance Bag & Paper Company, which 
operates a paper mill and bag plant at 
Hodge, Louisiana, and has extensive tim- 
berland holdings. On May 16 it acquired 
the Great Southern Box Company, which 
manufactures shipping containers at 
three plants in Louisiana and Mississippi. 
This gives Gair a total of 40 mills and 
plants in the United States and Canada. 


urer of Hunt Foods, Inc. at the June 1st 
meeting of the company’s Board of 
Directors. At the same meeting, Herbert 
S. Herlands, of Hunt’s Legal Division, 
was elected an Assistant Secretary of 
the company. All other officers were re- 
elected. For a number of years, Mr. 
Anderegg has been Secretary and Treas- 
urer of United Can and Glass Company, 
a Hunt subsidiary company. His appoint- 
ment will relieve Vice President Edward 
Mittelman, formerly Vice President and 
Treasurer, from direct line responsibili- 
ties in accounting matters. Mr, Mittel- 
man will assume increasing responsibili- 
ties in his capacity as Viee President in 
charge of Finance and as a member of 
Hunt’s Executive Committee. 


J. R. Lavinder, assistant secretary and 
assistant treasurer of the California 
Packing Corporation, San _ Francisco, 
Calif., has been elected president of the 
San Francisco Control of the Controllers 
Institute of America. 


William A. Overstreet, formerly with 
Stokely Foods, Inc., has been made man- 
ager of the Sebastapol Co-Operative 
Cannery, Sebastopol, Calif. This concern 
is one of the largest canners of apple- 
sauce in the Far West. 


Earl B. Jones, 60, Lake Mills, Wiscon- 
sin, president of the N. L. & E. B. Jones 
Company, Waukesha, Wisconsin, passed 
away June 2 after a short illness. Mr. 
Jones began his association with the can- 
ning business in 1926, working first for 
the Wausau Canning Company and later, 
the Crary Brokerage Company. In Nov- 
ember 1929, he was a co-founder of the 
N. L. & E. B. Jones Company, canned 
foods brokerage concern. 


Alan Cummings has been elected a 
Vice-President of Consolidated Food 
Processors, Inc. Mr. Cummings became 
associated with Consolidated in 1939, 
when he joined C. D. Kenny in Balti- 
more. From 1942 to 1952 he was in the 
sales and advertising and buying depart- 
ment of Sprague-Warner in Chicago, and 
in 1952 was promoted to the Corpora- 
tion’s Chicago Buying Department. Last 
year he was transferred to the Sales De- 
partment of Consolidated, handling di- 
rect accounts. 


THE CANNING TRADE 


Northwest Canners Association mem- 
bership was invited to participate in a 
shippers conference on June 10, jointly 
sponsored by the Oregon Public Utilities 
Commissioner and the President of the 
University of Oregon, to consider ways 
and means to alleviate the present grow- 
ing shortage of rail freight cars, re- 
ported to be the most serious since 
World War II, although not as yet affect- 
ing the canning industry. 


Charles M. Fletcher has been named 
Manager of the Philadelphia Regional 
Office of The Pfaudler Company, 
Rochester, New York. Prior to this ap- 
pointment Mr. Fletcher had served as 
Sales Engineer for the Connecticut area, 
joining Pfaudler in 1953 from the Patter- 
son Foundry & Machine Company. Coin- 
cident with this announcement Pfaudler 
also announced address changes for its 
New York and Southwest Regional 
Offices. The New York Office is now lo- 
cated at 33 Newark Street, Hoboken, 
New Jersey. The Southwest Office has 
been moved from Dallas, Texas to 514 W. 
Main Street, Houston. 


Dr. Roy E. Morse, Director of Re- 
search, Wm. J. Stange Company, Chicago 
seasoning manufacturer, has been ap- 
pointed to the Advisory Board of the 
Quartermaster Research Development 
Committee on Foods. Sponsored by the 
National Academy of Sciences of the Na- 
tional Research Council, this committee 
advises the Quartermaster Corps on re- 
search programs aimed at improving and 
developing rations for the armed forces. 


Ralph Lillig and Joe Brown, formerly 
of the Ralph Lillig Sales Compaiy, 
joined the sales force of Seavey & Flars- 
heim Brokerage Company, Midwest«:n 
food brokers. Seavey & Flarsheim offices 
are located in Chicago, Davenport, les 
Moines, Kansas City, Milwaukee, Min: e- 
apolis, Omaha, St. Louis, Sioux City, «nd 
Wichita. 


| Sales Department of the Hemet Pack- 
ing Company, fruit and vegetable c.n- 
ners of Los Angeles, will move to lar:er 
and more conveniently located quarters 
effective June 13. New address: 2211% 
; South Atlantic Boulevard, Zone 22, tele- 
‘ phone ANgelus 3-7525. 
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AGRICULTURE 


When To Irrigate 


Rutgers soils specialist lists the factors to be considered in reach- 
ing this decision. 


How can you tell when it’s time to 
irrigate? This is something that takes 
a bit of figuring, says Wallace A. 
Mitcheltree, extension soils specialist at 
Rutgers University. 

First of all, you must examine the soil 
and calculate how long since it last re- 
ceived water. 

Once the soil has drained to field 
capacity—all it'll hold without runoff— 
water will not leave it except at the sur- 
face, until it is pumped out by the plant 
roots. Plants use at most about two- 
tenths of an inch of water a day. 


July and August, naturally are months 
when most water is taken out of the soil 
since days are long and hot. April and 
October average about one-tenth of an 
inch a day. There is a gradual increase 
from April to July and a similar de- 
crease from August to October. 

Next factor in making a decision when 
to irrigate is depth of rooting, Mitchel- 
tree continues. Is the crop  shallow- 
rooted, less than 1 foot; moderately 
deep, 2 to 3 feet; or deep-rooted, 4 feet 
or more? 

A deep-rooted plant using two-tenths 
of an inch of water a day can grow for a 
much longer period of time between ap- 
plications of water than a shallow-rooted 
one using the same amount per day. The 
deeper rooted plant has a larger reser- 
voir of water to call on. 


The depth of rooting can be deter- 


‘mined by digging a hole directly under 


the plants and measuring the depth of 
dry soil. It is generally well to do this 
rather than to assume the depth of root- 
ing, since a normally deep rooted plant 
may for some reason have its roots re- 
stricted to the upper foot or so of the 
soil profile. 

Below 4 inches in depth, roots are the 
only force acting to dry out the soil; 
therefore, the depth of dry soil will 
indicate the rooting depth. 

Soils vary in their available water- 
holding capacities. A rule of thumb is 
that sands will hold one half inch for 
every foot of depth, loamy sands about 
three-quarters of an inch per foot, sandy 
loams one inch per foot and silt loams 
about two inches per foot. 

In other words, a plant rooting one 
foot deep and using two-tenths of an 
inch of water a day can last two and 
one-half days in the sand and 10 days 
in the silt loam. 

If the plant were rooting twice as deep 
it could last twice as long. 

Irrigation should be started when only 
half the available water is used; there- 
fore, in the first case the sand should be 
irrigated every one and one-quarter days 
and the silt loam every five days. 

In the second case, with roots twice as 
deep the irrigation cycle can be length- 
ened, by twice, also. 


CAL-PAK SALES AT 
RECORD LEVEL 


The annual report of the California 
Packing Corporation made its appear- 
ce during the week, this covering ac- 
ivities for the fiscal year ended Febru- 
' 28. Sales set a new all-time record 
233,849,668, compared with $226,852,- 
for the previous year, President R. 
Lucks reported. Earnings for the 
r, before special credits, were $6,586,- 
compared with $6,676,211 for the 
pr vious year. There were also special 
cre ‘its totaling $2,281,780 from sale of 
the company’s equity in an affiliated 
con pany and from Federal income tax 
ref nds, bringing total earnings for the 
yee to $8,867,955. These were equiva- 
len to $4.60 a share, compared to $3.46 
as. are last year. 


1 veetors declared a 5 percent stock 
div: end to stockholders of record May 
23 nd likewise announced their inten- 
tion of increasing the regular quarterly 
= ends from 37%’ cents to 45 cents a 


THE CANNING TRADE 
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The company reported that important 
progress has been made in the long-term 
development program. It announced that 
it had re-entered the tuna business and 
that during the year it had arranged to 
acquire the plants of the Kemp Bros. 
Packing Co. in Indiana. It has made ad- 
ditions to its own plants in the Midwest 
and in Florida and has installed equip- 
ment in the Philippines to make and 
pack pineapple vinegar and catsup. Work 
has been launched on the construction of 
a can factory to serve the Midwest 
plants. Several new warehouses have 
also been erected. 

At the end of the fiscal year merchan- 
dise inventories were $55,043,561, down 
$13,083,501 from the previous year. 

e 

Parrott & Co., 231 Sansome St., San 
Francisco, Calif., is celebrating its 100th 
anniversary. The firm, which has a large 
department given over to canned foods, 
was founded in 1855 by John Parrott, 
and was recently awarded a centennial 
scroll by the San Francisco Chamber of 
Commerce. President of the firm is John 
M. Menzies. 


Food Machinery Parts Depot facilities 
in Wisconsin opened last year for FMC 
sweet corn harvester parts only, have 
been enlarged to include FMC tenderom- 
eter, corn cutters and corn huskers, ac 
cording to an announcement by Hal 
Link, Sales Manager. Glenn Dial is 
Manager of the Parts Depot located at 
Beaver Dam, Box 211, telephone TUrner 
7-2644,. Mr. Link also advises that Dale 
Davis, telephone 1280, 424 Grant Street, 
Fond du Lae, in charge of sales and ser- 
vice for Wisconsin, will have a resident 
service man in the State throughout the 
season. The parts depot is located in the 
H. D. Hume Company warehouse on the 
north edge of Beaver Dam on Route 151. 
Order number must accompany repair 
order form; transportation charges will 
be collect with all prices fob plus 5 per- 
cent for freight and handling; terms 30 
days net. 


“Dust Insecticides for the Control of 
the Imported Cabbage Worm” is the title 
of Bulletin 590 just issued by the Con- 
necticut Agricultural Experiment Station 
at New Haven. 


NCA FILES PETITION FOR 
CANNED PRUNE JUICE 
STANDARD 


The National Canners Association, on 
May 25, 1955, filed a petition with the 
Department of Health, Education and 
Welfare for the promulgation of a 
Standard of Identity for canned prune 
juice. 

The Association proposed that a new 
section 27.50 be added to the regulations 
under the Act in accordance with pro- 
cedure established by Section 401 of the 
Federal Food, Drug and Cosmetic Act. 
The petition was filed with the express 
understanding that it will not preclude 
consideration of any proposal for amend- 
ment of the standard to provide for a 
product to be called canned prune juice 
and to be made from the juice of the 
fresh Italian plum, when and if such 
product is placed on the market. 


IN MEMORIAM 


Courtney C. Houck, 77, partner of M. 
W. Houck & Brother, long established 
food brokerage house, died Tuesday, June 
7, after a long illness. Mr. Houck en- 
tered the business in 1914, succeeding 
Montrose W. Houck, who died that year. 
John P. Houck and M. R. Ellis became 
partners of the firm in 1931, and they 
were joined in 1945 by Peter D. Quick 
and C. F. Ferguson. Mr. Houck will be 
buried in the family plot at Alexandria, 
Virginia, on Saturday, June 11. 


S. A. Sommerfield, 73, Vice-President 
of the Markesan Canning Company, died 
May 30 after a long illness. Funeral 
services were held at the Methodist 
Church in Markesan on June 2 at two 
o’clock. Mr. Sommerfield was first em- 
ployed by the Markesan Canning Com- 
pany in 1910 and became its superintend- 
ent in 1915. He held this position until 
1943 when he retired because of ill health. 
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Wisconsin Pea Prospects Excellent, Minnesota Poor, 
Northwest Questionable, Rains Halt Tri-State Pack. 
Outlook for Sustained Buying. 


WEATHER—A steady, hard rain, be- 
ginning just after midnight on Wednes- 
day morning, and continuing all day 
Wednesday and Wednesday evening, 
dumped more than two inches of rain on 
western shore of Maryland, eastern and 
southern Pennsylvania. Coming right in 
the middle of the Alaska pea pack it 
brought a sudden halt to operations, 
which had begun in some localities on 
Friday, the 3rd. Up to Tuesday evening 
there were reports of well over a ton 
per acre of high quality peas. Sweets 
were scheduled to begin about Friday, 
the 10th. With showers and overcast 
conditions today (Thursday) and the same 
conditions predicted for Friday, there is 
no telling at this writing what the final 
outcome will be. On favorable side is 
the low temperatures prevailing, ranging 
from the low 50’s to a high of 60 de- 
grees. 

On the Eastern Shore, now just finish- 
ing up on sweets, the showers are more 
spotty, and the volume of rain generally 
less. Except for the early Alaska pack 
on the lower Eastern Shore of Virginia, 
where hot weather caused some “skip- 
ping”, the Shore is reported getting ex- 
cellent yields and quality. It seems rather 
certain the yield will average over a ton 
per acre, with some canners reporting a 
ton and a half, and individual growers 
up to as much as 2% tons, a phenominal 
yield. Insect infestation has been heavy, 
but control excellent. 

Showers and variable cloudiness were 
reported on Wednesday, the 8th, in a 
wide area extending from the Lake Re- 
gion to the Atlantic Coast. There were a 
few showers in the Northern Plain 
States and the Northern Rockies. Much 
the same conditions are forecast for 
today (Thursday) for the Northeastern 
quarter of the country. Temperatures are 
on the cool side and in the Northern Cen- 
tral Border States 10 to 15 degrees be- 
low normal. On the Southern Texas 
Border and in California readings were 
in the upper 90’s and 100’s. 

Following an ideal week for the de- 
velopment of the pea crop, Wisconsin is 
poised to begin the Alaska pack over this 
week-end, or by Monday for sure. Crop 
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reports throughout that State range from 
good to very good, with all areas now 
having enough moisture, and vine growth 
heavy. Conditions in Minnesota are not 
nearly so favorable. A pea crop of only 
55-60 percent of last year, due to frosts 
and drought, is expected there. Alaskas 
most severely damaged although about 
one-third of Sweets damaged. 


The outcome of the Northwest pack 
will probably decide the size of the 1955 
pea pack. As is well known, peas and 
everything else got off to an exception- 
ally slow start, with extremely cool 
weather. Warmer weather has now 
reached the area but the pack is still at 
least 10 days late, and more, much 
cooler than average weather, is predicted 
for the balance of June. If peas are held 
off until the hot weather, there could be 
a drastically curtailed pack in that area. 

At the moment, at least, then, it looks 
like peas should be good property all the 
way in. There’s talk of $1.00 peas in the 
Tri-States, and undoubtedly some such 
lots are being sold. It should be borne in 
mind that they’re worth just about that, 
or less. These lots represent the peas 
that should have been skipped. 

From all reports the “Shore’’ finally 
got enough tomato plants, in some cases 
10 or 15 percent more than last year, but 
the tomatoes will, of course, be late. On 
the Western Shore of Maryland some 
canners found it necessary to replant as 
much and more than 50 percent, because 
of the weak tomato plants received from 
the South, and cutworms. 


The corn picture is changing. Probably 
never before has there been so much corn 
sold as in the past few months, and there 
still remains a good many canners who 
will not operate this year. Fancy 303’s, 
both whole kernel and creamstyle golden, 
sold for $1.25 in and around Baltimore 
this week; 10’s, $8.00; shoepeg fancy 
is going at $1.50. 

Despite reports to the contrary, it ap- 
pears that definite information regarding 
this season’s cherry crop prospects is not 
yet available. The extent of the frost 
damage, it seems, cannot be fully de- 
termined for another week or ten days. 


THE CANNING TRADE 


By that time the fruit that was weakened 
by the frost will drop. 


THE OUTLOOK — What with West 
Coast fruits, salmon, tomatoes and to- 
mato products, and peas closely cleaned 
up and with citrus, pineapple and spin- 
ach advancing, there’s a strong under- 
tone to the canned foods market. Dis- 
tributors are surprising themselves as 
they find it necessary to come back into 
the market again and again for replace- 
ments. Reason behind this happy situa- 
tion undoubtedly is the continued high 
pace of consumer buying as the supply 
of dollars in their pockets continues to 
increase. This week the Secretaries of 
Commerce and Labor made a joint an- 
nouncement that total employment 
climbed by a million jobs for the second 
consecutive month to the highest May 
level in history, providing employment 
for 62,703,000 civilian workers. Jobless- 
ness declined by 473,000 during the same 
month, for a total of 2,489,000, also one 
of the largest drops ever recorded for 
May. Unemployment now stands 800,000 
below the level of a year ago. 


As a Pennsylvania canner puts it, “Our 
shipments of canned vegetables during 
May have been the largest in the his- 
tory of our company for this particular 
month, There is no doubt in our minds 
that ‘promotion’ of canned foods is show- 
ing its results.” And as a Wisconsin 
canner puts it, “We are happy to report 
that we are getting an excellent return 
from our brokers and buyers on 1955 
SAP future contract commitments. ‘lo 
date we have covered a larger number of 
customers than a year ago at this time. 
Buyers everywhere realize that to pro- 
tect quality, service and preferred items, 
it is necessary to make their wan's 
known to their sources of supply.” 


Se 


PINEAPPLE—Dole Hawaiian Pi: 
apple Company on June 1 announced 
price increase averaging approximate 
four percent on several fancy grade pi! 
apple products, including slices, chun! s 
spears and tidbits. The new prices « 
effective June 15, coinciding with t: 
start of new pack operations. There 
no change at this time in the price 
Dole Juice, crushed and frozen produc 
In the new schedule, 214 fancy slices }: 
crease from $3.30 to $3.45; 2% fan: 
chunks, from $3.10 to $3.25; No. 2 fan: 
spears, from $2.85 to $2.95; No. 10 fan: 
tidbits, from $11.80 to $12.20. 
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MARKET NEWS 


NEW YORK MARKET 


Sustained Demand For Prompt Shipment— 
Outlook Bright—New Pack Tri-State Peas 
Ge'ting Trade Attention—Unspectacular But 
Steady Day To Day Demand For Tomatoes— 
Corn And Beans Quiet And Unchanged— 
Citrus Continues To Strengthen—Fruits Re- 
main Strong— Strengthening Market For 
Shrimp—lImproved Demand For Sardines— 
Fair Inquiry For Tuna—Salmon Well 
Sold Up. 


By “New York Stater” 


New York, N. Y., June 9, 1955 


THE SITUATION—Trade reports that 
some distributors have permitted their 
inventories to reach a dangerous low 
point were apparently borne out here 
this week by a fairly well sustained de- 
mand for prompt shipment canned foods. 
While much of the buying was centered 
in ‘eanned fish, vegetables and citrus 
were also coming in for attention, and it 
was evident that some buyers expected 
their holdings to be pretty well worked 
out before first shipments start coming 
in from the new packs. 


THE OUTLOOK — Reports on sales 
and inventories point a continuing de- 


mediate future. Sales of retail food 
stores for the first quarter of 1955, at 
$10.2 billions, were up 4 percent over the 
comparable 1954 period, according to 
Grocery Manufacturers of America. With 
food prices down almost 2 percent from 
a year ago and dollar sales up, the pro- 
cessor group’s index of food store ton- 
nage for the opening quarter this year 
showed a 5 percent rise over the like 
period a year ago. Food store inven- 
tories as of April 1 were set at $2.3 bil- 
lions, some 6 percent below the same 
date a year ago. Wholesalers’ inven- 
tories were down as well—almost 10 per- 
cent below the peak level of April 1 last 
year. With retail sales still on the rise, 
and distributor inventories below those 
of a year ago, the reason for the current 
upsurge in canned foods buying activity 
is readily apparent. 


PEAS—New pack peas in the Tri- 
States were holding trade attention dur- 
ing the week, with canners getting into 
the picture after much of the early 
harvest had gone to freezers and soup 
makers. Offerings for shipment after 
June 15 were reported during the week 
on the basis of $1.15-$1.20 for standard 
4 sieve 308s, with 3-sieve at $1.25. On 
extra standard 4 sieve, 303s were held at 
$1.30, with 3-sieve at $1.35 and 2-sieve at 
$1.50, all the foregoing prices applying 


pod run sweets were holding at $1.20 for 
303s, with extra standards at $1.30. Re- 
ports from the Midwest indicate that pea 
canning will get under way around June 
15, but canners have not as yet named 
any prices. 


TOMATOES — An unspectacular, but 
steady, day-to-day replacement demand 
is eating into limited carryover holdings 
of tomatoes in the Tri-States, and most 
canners will start the new season with 
bare floors in their warehouses. Where 
stocks are available, standard 303s are 
quoted at $1.25, with extra standards at 
$1.40. On 2%s, the market holds at 
$2.20 on standards and $2.35 on extra 
standards, all f.o.b. No. 10s hold at $8 
for standards and $8.50 for extra 
standards. 


OTHER VEGETABLES—Limited buy- 
ing interest is reported in corn, and the 
market remains unchanged in the east. 
Midwest canners continue to offer fancy 
whole kernel golden 303s at $1.15, f.o.b. 
A quiet market also ruled in green beans 
during the week, with quotations holding 
unchanged from the previous week’s 
levels. Asparagus was showing a strong 
undertone, but buyers apparently are 
well covered on immediate needs, and 
little additional demand developed here 


mand for replacement stocks for the im- to Alaskas, f.o.b. canneries. Standard during the week. ; 
‘ 


For Canning Fanciest Cremogenized 
and Whole Kernel! Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CONSISTOMETERS, 
AND ACCESSORY EQUIPMENT. 


| THE UNITED COMPANY 


WESTMINSTER MD 
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TOMATO 


Portsmouth 


HAMPERS 


Planters Manufacturing Company, Inc. 
Phone EXport 7-0744 


5/8 Tomato Field Hamper 


Our 5/8 Tomato Field Hampers 
are made of selected hardwoods 
for added durability and long 
life. Supplied with Plastex or 
Cellu-san treatment if desired. 


Write or phone for full information 


Virginia 
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MARKET NEWS 


CITRUS—tThe market continues to de- 
velop additional firmness, and there is 
some talk in market circles regarding a 
probable further advance in Valencia 
orange juice. Canners this week were 
quoting orange juice for prompt ship- 
ment at $1.15-$1.17% for 2s and $2.45- 
$2.55 for 46-ounce, with Valencia juice 
at $1.25 and $2.65, respectively. Grape- 
fruit juice continued held at 77% cents 
and $1.65, with blended at $1.00-$1.05 
and $2.15-$2.30. Fancy citrus salad held 
at $2.00 for 2s, with choice at $1.85, 
while grapefruit segments, in 303s, listed 
at $1.25-$1.30 for fancy and $1.15 for 
broken. 


OTHER FRUITS — Distributors are 


closely following developments in Cali- 
fornia and the Northwest, and now re- 
gard some of the recent predictions of 
probable pack cut totals as a result of 
weather damage rather exaggerated. 
However, the market position on carry- 
over fruits remains strong, and buyers 
are on the look-out .for small clean-up 
lots needed to balance out their inven- 
tories. 


SHRIMP—Reports from the Gulf note 
a strengthening market canned 
shrimp, with demand running in excess 
of the limited pack thus far in the sea- 
son. Inspected shrimp is strong at $3.25- 
$3.30 for small, with medium at $3.50- 
$3.60, large at $3.95-4.00, and jumbo at 
$4.50-$4.60, all f.o.b. gulf packing point. 


SARDINES — Warmer weather has 
brought out an improved demand for 
sardines and carryover stocks have been 
moving out better. The market is still 
quoted at $6.50 basis, f.o.b. Maine can- 
neries, for keyless quarters. However, 
some consigned stocks in a few eastern 
markets are reported still available at 
that level, on a delivered basis. 


TUNA—tThe relative scarcity of top 
grades of salmon, and the high shelf 
prices on that fish, have influenced dis- 
tributors in turning their attention again 
to tuna as a merchandising feature for 
the summer months. There has been a 
fair inquiry for both imported and 
domestic packs during the week, with 
prices unchanged. 

SALMON — The market continues 
strong and well sold up in the North- 
west. Buyers are pinning their hopes for 
replacement supplies of top qualities 
largely on early shipments from the new 
pack. Very little resale trading is re- 
ported, indicating generally light hold- 
ings in trade hands. ’ 


PHYGON RESIDUE TOLERANCE 
REQUESTED 


Petition has been filed with the Dept. 
of Health, Education and Welfare by the 
United States Rubber Company, propos- 
ing that tolerances for Phygon (dichlone 
or 2,3-dichloro-1,4-naththoquinone) be 
established at three parts per million on 
celery and tomatoes. 
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CHICAGO MARKET 


Bullish Tendencies Evident As Scarcity Cuts 
Trading—Almost Complete Lack Of Tomato 
And Product Offerings—Some Packers In- 
creasing Corn Prices—Asparagus Sales On 
Slow Side—No Wisconsin Pea Prices Yet— 
Beans In Better Shape But Prices Still Un- 
profitable — Cherry Pack Prospects Good 
Despite Frost—Pineapple Price Hike—Strong 
Market All The Way For West Coast Fruits. 


By “Midwest” 


Chicago, Ill., June 9, 1955 


THE SITUATION—Business activity 
is showing signs of tapering off here this 
past week due in part to dwindling sup- 
plies of the items topmost in demand. 
Nevertheless, the general market is 
strong with considerable evidence of 
bullish tendencies. Hawaiian pineapple 
canners announced higher prices on vari- 
ous varieties of pineapple effective the 
17th of June which follows closely the 
strong position of California fruits. The 
corn market is also finally beginning to 
show a bit more strength as some of our 
local processors are in the process of ad- 
vancing prices. The bean market is also 
improving and tomatoes are about as 
strong as they can get. All fruits are in 
excellent position and the indications all 
point to higher prices out of the new 
pack. One of our Chicago buyers just 
returned from the Coast looking rather 
glum having run the gauntlet of canners 
out there all with the same idea—fruits 
are going to cost more money when the 
new packs are ready. Usually, under 
conditions of this kind, business is brisk 
but such is not the case currently simply 
because the goods that could be sold are 
offered in such skimpy quantities or not 
at all. The trade have their eyes on the 
new packs and should be ready to talk 
business once new goods are available. 


TOMATOES — Trading has simmered 
down to a whisper in the face of an al- 
most complete lack of offerings from 
local sources. Buyers are now looking 
over offering frem other areas and find 
that Tri-State canners are asking $1.27% 
for standard 303s, $2.20 for 2%s and 
$8.35 for tens. Florida canners are just 
about finished with the current pack and 
are holding unsold standards at $1.17% 
for 303s. Chicago buyers are not overly 
enthused about these offerings and prob- 
ably won’t come into the market until 
they are pushed into it of necessity. 


CORN—This item has been selling ex- 
ceptionally well and should be in view of 
current price levels. However, the indus- 
try has been threatening to raise prices 
and this week found some Wisconsin can- 
ners pushing fancy cream style golden 


up to $1.25 for 303s and fancy whole 
kernel in tens up to $8.00. It’s not a gen- 
eral advance but it’s encouraging and a 
step in the right direction. Canners with 
any quantity of standard corn still un- 
sold are now asking $1.05 for 303s while 
others have pushed up to $1.10. Supplies 
of this item are anything but burden- 
some and should be well cleaned up long 
before the new pack is ready. 


ASPARAGUS—Local canners are still 
running asparagus but sales are only on 
the so so side. Prices are unchanged at 
$1.77% for fancy all green cuts and tips 
in picnic size tins with No. 300s at $2.30 
and tens at $16.00. However, the trade 
here have no confidence in canner’s abil- 
ity to hold prices at these levels and such 
an attitude is not causing a rush of 
business. 


PEAS—Canned peas are a stable item 
these days as canners are having no diffi- 
culty getting their asking prices on 
goods still unsold and there really isn’t 
too much unsold. The new pack of 
Alaskas in Wisconsin will get under way 
in another week or ten days but no prices 
have been named as this is written. How- 
ever, it is generally expected that open- 
ing lists will not vary too much from 
current quotations which has fancy three 
sieves at $1.65 for 308s and $9.25 for 
tens while extra standard fours are 
bringing $1.30 and $7.25. There are no 
standards and the trade are guessing 
standard fours will open at somewhere 
between $1.20 and $1.25 for 303s with 
tens at $6.75 and $7.00. 


BEANS—This market appears to be 
in better shape but prices still have not 
shown much improvement except in the 
case of standard cuts in 303 tins, This 
item is offered only sparingly at a bot- 
tom of $1.10 with Ozark canners still 
unheard from in regards to their new 
pack which will get under way the latter 
part of this month. Prices on better 
grades are unchanged and they are a 
long way from profitable levels. 


RSP CHERRIES — Local canners are 
still generally withdrawn and no prices 
have been heard as yet in regards to ihe 
new pack. However, despite the frost 
damage, it now appears the pack will e 
somewhat larger than last year which is 
an indication of how large a blossom \as 
on the trees when the damage took pla-e. 
Under the circumstances, maybe it was 
just as well. 


PINEAPPLE — The highlight of tis 
week’s market was the announcement Dy 
Hawaiian canners of an increase in ‘he 
price of pineapple. Prices were kic!.ed 
up 15¢ a dozen on 2% tins of fancy sli ed 
and also chunks with 2s up 10e, one /at 
up 5¢e and tens up 50c. Fancy spears in 
No. 2 tins are advanced 10e¢ while faicy 
tidbits in tens are up 40c. All higver 
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prices will be effective June 17th for 
shipment through the month of July. 
Juice prices were left unchanged which 
wus something of a surprise in view of 
current levels and apparently indicates a 
surplus which the industry would like to 
move. The new pack will get under way 
by the 15th of this month and orders are 
already heavy for shipments as soon as 
ready. 


WEST COAST FRUITS—A strong 
market all the way with canners talking 
of higher prices when the new packs are 
ready. Peach growers, never asleep 
when there are possibilities of more 
money, are talking about prices for raw 
fruit which are away up over prices paid 
last year and while they may not get 
what they are asking, even a compromise 
will push prices up. Unfortunately, from 
the buyer’s point of view, they cannot 
buy ahead of the anticipated increases 
simply because there are no Cling 
peaches to be had. All this has had an 
effect on other fruits as well and sales 
are much better than normal with pears 
and prune plums getting most of the 
play along with much heavier commit- 
ments recently on pineapple. Current 
prices on unsold stocks are very strong 
and ecanners are not interested in any- 
thing resembling a counter offer. 


CALIFORNIA MARKET 


Warmer Weather Bringing Crops On With 
A Rush—Strong Demand For Elbertas— 
Cherry Packing To Start Shortly—Large 
Apple Crop In Sight—New Pineapple Lists 
Show Advances—Special Clean-Up Deals In 
Beans—Large Asparagus Pack In Making— 
Pink Salmon Clean-Up Closest In Years— 
Wives Of Tuna Fishermen Picketing 
Jap Freighters. 


By “Berkeley” 


Berkeley, Calif., June 9, 1955 


THE SITUATION — Warm weather 
has finally come to California, following 
a cool Spring, and most fruits and vege- 
tables are making up for lost time. Some 
items that seem to be maturing two or 
three weeks later than usual have come 
along with a rush and are now almost up 
to schedule. Cherries and apricots are 


‘now ripening and tomatoes and beans are 


making a much better showing than 
seemed likely a month ago. A good ship- 
ping movement on canned fruits and 
vegetables is noted, with buyers appar- 
ently anxious to get possession of pur- 
chases. The price trend is upward on 
many items, with stocks rather badly 
broken. The canning of salmon is get- 


ting under way in the earliest district 
and will soon become general. A close 
cleanup of old pack is being made. 


ELBERTAS—The demand for Elberta 
peaches has stepped up quite noticeably 
of late and prices are very firm. A heavy 
demand for fruit for shipping out of the 
State is materializing and it is quite 
definite that canners will get less than 
usual quantities. Prices to be paid are 
still a question. Sales during the week 
have been reported at $2.20 for No. 303 
fancy, $3.35 for No. 2% fancy, $12.00 for 
this item in No. 10s and $11.75 for choice 
No. 10s. 


CHERRIES—A good crop of cherries 
seems in sight in California and the 
Pacific Northwest, with a somewhat 
lighter yield in Utah and Idaho. The 
California crop is ripening fast and can- 
ning will be getting under way shortly. 
Prices will be announced as soon as costs 
are more closely determined. Fruit of 
1954 pack is moving off well, with prices 
around $5.00 for fancy No. 214, $4.60 for 
choice and $4.25 for standard. 


APPLESAUCE — A large crop of 
apples seems in sight for California and 
canners are working to get stocks of 
applesauce out of warehouses. Some are 
completely sold up, but the full list is to 
be had by shopping around. Inventories 


For Information on .. . 


All firms: 


packed. 


Member firms of Association: 


Write to 


TRI-STATE FOOD PROCESSORS 


(Canners & Freezers in 
Del., Md., N. J. and the 
Eastern Shore of Va.) 


Names, Addresses, Plants and Commodities 


Products in Styles and container sizes; Key 
personnel; Brand Names, Phone Numbers. 


Tri-State Packers’ Association, Inc. 


BERLIN CHAPMAN brine tanks, juice tanks 
or pulp tanks made in regular sizes from 
100 to 20C0, gallon capacity . . special 
sizes made to order. Wherever metal 
is used, in these tanks it is all alike where 
the metal comes in contact with the con- 
tents .. . electrically welded with smooth 
polished joints to a mirror finish. We will 
gladly furnish quotations to meet your 
requirements. 


Made with hinged stainless steel guard 
rails, all molded edges, rubber belt, BER- 
LIN CHAPMAN Belt Conveyors ‘or Picking 
Tables can be furnished «in any length, 
width or height . . . complete with gear 
head motor drive. Can becustom built to 
fit into your plant set up. 


ANY WIDTH 
LENGTH 


OR HEIGHT 


Easton, Maryland 
Latest Directory—Price $2.00 


CONVEYOR 


BERLIN CHAPMAN COMPANY 
BERLIN @ WISCONSIN 
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MARKET NEWS 


of canners in the Eastern States are said 
to show about double the stocks on hand 
a year earlier. No. 303 choice of Sebas- 
topol pack is moving at $1.45, with fancy 
in this size at $1.55. 


PINEAPPLE—A feature of the week 
has been the announcement on the part 
of several of the larger packers of Ha- 
waiian pineapple of new lists showing 
price advances on some items in fancy 
sliced chunks, spears and tidbits, with 
these generally approximating 4 percent. 
These become effective June 15th and the 
immediate result has been to step up 
shipments of orders on file. Some of the 
new lists of featured brands quote pine- 


apple as follows: No. 2% sliced, $3.45; 
No. 2 sliced, $2.95; No. 1% flat sliced, 
$1.80; No. 1 flat sliced, $1.50; No. 2% 
chunks, $3.25; No. 2 chunks, $2.80; No. 
211 chunks, $1.70 and No. 10 chunks, 
$13.00. No. 10 tidbits are now priced at 
$12.20, with the same item in juice at 
$12.00. Former lists prevail on juice and 
crushed in all sizes. 


GREEN BEANS—With the canning of 
green beans in California but a few weeks 
away, canners are making every effort to 
reduce their holdings and some of the 
special deals launched a couple of months 
ago are still in effect. Several new can- 


_ners are entering the field and are making 


A ready market for 


Good Used Machinery 


There is many a firm who can readily use your unneeded used 


equipment. 


It’s the opportunity for you to 
PP y ) 


TURN IT INTO CASH 


while fulfilling the other fellow’s need. 


Or you may need equipment yourself, or want to buy, sell or rent 


a cannery. or need help, a job. 


Whatever your needs, state them onthe Wanted and For Sale 
page of THE CANNING TRADE. The cost is very small. 


The rates-straight reading, no display: 


One time, per line 50c 


Four or more times, per line 40c 


Minimum charge per ad. $1.00 


Count eight average words to the line, count initials, numbers, 


etc., as words. 


Short line counts as a full line. 


Use a box 


number instead of your name, if you like. 


THE CANNING TRADE 


The Business Journal of the Canned Foods Industry 


BALTIMORE, 


20 S. Gay Street 


MARYLAND 


THE CANNING TRADE 


a strong bid for business, with the out- 
look for a larger pack than was made 
last year. 


ASPARAGUS — Warm weather has 
brought asparagus along with a rush and 
some canners have already packed about 
as much as planned for the season. Some 
packed more all-green than originally 
planned and promise to overrun estimates 
on green tipped and white. Sales to date 
have been quite satisfactory, but canners 
would like to see more and larger ship- 
ping instructions. 


SALMON — Pink salmon has about 
disappeared from the market, with the 
cleanup the closest in years. Alaska Red 
salmon is still to be had, although it is 
mostly out of first hands, and most sales 
of top quality fish are largely at $29.00 
a case for No. 1 talls. Halves, where 
available, move in the range between 
$16.00 and $17.00. Some small lots of 
chum salmon make an appearance from 
time to time, with this priced up to $17.00 
a case. The canning of salmon is under 
way in the Copper River district, but the 
pack is not expected to be much more 
than half that of last year. No prices 
have been named on this item. 


TUNA—The California tuna fishing 
industry is finding it difficult to maintain 
its price schedules in the face of imports 
from Japan and wives of fishermen from 
San Diego and Long Beach have been 
picketing Japanese freighters seeking to 
land tuna at Long Beach. In some recent 
months the landings of imported tuna 
handled by canners amounted to more 
than one third the total quantity canned. 


NEW TYPE MAGNETIC PIPELINE 
TRAPS FOR FOOD PROCESSORS 


Production of a radically new and more 
effective line of permanent magnetic 
pipeline traps for the removal of iron 
fines ana tramp iron from practically any 
kind of liquid material has been an- 
nounced by Eriez Manufacturing Com- 
pany, Erie, Pa. They are said to pro- 
vide ideal protection in the handling of 
a wide variety of food products, such as: 
canned fruits and vegetables, soups, 
jams, jellies, salad dressings, confec- 
tionery products, shortenings and edilie 
fats and oils, dairy products, flavoring 
syrups, vinegar, frozen fruits, gelatin, 
starch and seasoning. 

Called Ferrotraps, the units, throush 
an entirely new design, afford 300 to 400 
percent greater magnetic trapping ara 
than any units formerly available, te 
manufacturer claims. Eriez is manufac- 
turing the Ferrotraps in two models, ‘o 
fit pipelines from %” to 4”, and in a 
range of materials, finishes and strengt!is 
specifically adapted to the requireme:\(s 
of the widest variety of operating co)- 
ditions and problems. Complete inf'- 
mation, or engineering advice concern!'' 
unusual or involved applications of ‘1 
new units, may be obtained by address- 
ing the firm at Erie, Pa. 
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CANNED FOOD PRICES 


(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
ASPARAGUS 
Calif., Fey. All Gr. No. 2 
Gr. & Wh., Tips, Colossal............ 4.35 
Ungraded 3.65 
No. 10 Cut Spears............ 16.00-16.50 
Pic., all Gr., 3.05 
N. J., Fey. All Gr. No. 300 
Mammoth Spears 4.10 
Large Spears 3.95-4.00 
Mid-W., Fey All Gr. Cuts & Tips 
No. 8 oz 1.65 


BEANS, SrrincLess, GREEN 
MARYLAND 

Fey., Fr. Style, 8 oz. 


No. 10 8. 00-8.25 
Ex. Std., Cut Gr., 02. -90-.95 
No. 2% 2.10 
No. 10 7.25-7.50 
Std., Cut, Gr., No. 308........1.10-1.15 
1.871% 
No. 10 756.50 


New York 
Wkh., Fey., 2 sv., No. 303.... 


2.50-2.75 


3 sv. 2.35 
Cut, Fey., 3 sv., No. 308....1.50-1.55 
No. 10 8.25 
Fey., 4 sv., cut, No. 303.......... 1.47% 
No. 10 7.75 
Ex. Std., Cut, No. 308..........1.25-1.30 
No. 10 6.50-7.00 
Fey., 4 sv., cut, wax, 
1.55-1.60 
WISCONSIN 
Gr. Wh., Fey., 2 sv., No. 308......2.30 
13.50-13.75 
3 sv., No. 308 2.00 
12.25-12.50 
Cut, Fey., 3 sv., No, 308...... 1.40-1.55 
No. 10 .. 7.75 
No. 10 7.75-8.00 
Ex. Std., 4 NO, 1.30 
No. 10 7.50 
Ex. Std., 5 sv., No. 308........1.15-1.25 
.5.75-6.00 
Std. Cut, No. 308.... ee 1021.15 
No. 10 8.75 
4 sv. 1.45-1.50 
1.25-1.30 
N.W. Blue Lake 
fey., 3 sv., cut, No. 303.......... 1.97% 
No. 10 10.75 
'exas, Std. Cut, No. 1.00 
No. 10 5.50 
ANS, LIMA 
“LIDWEST 
ey. Tiny Gr., No. 303........2.00-2.30 
No. 10 12.00 
Vey. Gr. & Wh., No. 308...........000 1.60 
No. 10 .. 9.50 
u-STATES 
y., Tiny Gr., No. 308......2.40-2.45 
Small 1.95 
Medium 1.75 
Std. Gr. & Wh., No. 308......1.35 
, Fey. cut, Diced 303s....1.00-1.05 
Y., Sliced No. 1.15-1.20 
SCONSIN 
Yor NO. 8 -75-.80 
1.15-1.20 
6.00 
D ced, No. 308 1.00 
No. 10 4.75-5.00 
No. 10 5.00 


N. Y. Fey., Cut & Diced 303s..1.05-1.10 


Sliced 303s 1.25 
Texas, Fey., Sl., No. 1.05 
No. 10 5.25 
CARROTS 
Wis., Fancy, Diced, 
No. 10 4.75-5.00 
Md., Fey., Diced, No. 303.......... 1.00 
No. 10 5.50 
CORN— 
MARYLAND 
W.K. Gold., Fey., No. 8 oz... .90-.95 
1.25-1.35 
No. 10 8.00-8.50 
No. 10 7.00 
Std., No. 303 1.00-1.10 
No. 10 6.50 
Shoe Peg, Fey., No. 308......1.45-1.50 
No. 10 8.00-8.50 
C.S. Gold, Fey., No. 303......1.25-1.35 
No. 10 8.00-8.25 
No. 10 7.00 
No. 10 5.75-6.50 
MIDWEST 
Fey., W.K. Gold., No. 308..1.15-1.221% 
Gis. WOR: 1.22% 
No. 10 7.00-8.00 
No. 10 6.00-7.00 
Std., No. 303... 
C.S., Gold., Fey., "No. 303..1.15-1.3214 
No. 10 7.75-8.25 
No. 10 6.00-7.00 
1.05-1.10 
Co. Gent. W.K., Fey., 8 0z..... -85-.90 
1.25-1.32% 
~No. 10 7.75 
C.S. Fey., 8 02.. -85-.95 
No. 308 ....... 
8.00-8.25 


PEAS (New Pack) 
Maryland Alaskas 


Ex. Std., 2 sv., No. 303........1.55-1.60 
No. 10 8.00 
No. 10 7.50 
No, 10 7.00 
Std., 3 sv., No. 
No. 10 7.00 
1.15-1.20 
No. 10 6.50 
Maryland Sweets 
Ex. Std., Ung., No. 308...........0000 1.30 
No. 10 7.50 
No. 10 7.00 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.00 
SAUERKRAUT 
Midwest, Fey., No. 308.... .92%-.95 
No. 2 1.00-1.071%4 
1.25-1.30 
No. 10 4.20-4.40 
214's 1.15-1.30 
No. 10 3.90-4.25 
Texas, No. 303 1.05 
No. 10 5.15 
SPINACH 
Tri-State, Fey., 8 .80 
No. 303 1.20-1.25 
No. 2%4 1.80-1.85 
No. 10 6.00-6.25 
Ozark, Fey., No. 2% 1.55-1.60 
No. 10 §.25-5.50 
Calif., Fey., 8 02... 
1.12%4-1.25 
No. 2% 1.55-1.80 
No. 10 4.60-5.50 
TOMATOES 


1.25-1.30 


New York, Fcy., Wh., 


No. 2 2.50 
No. 10 8.50-8.75 
INDIANA, Fey., No. 2.15-2.35 
1.55-1.60 
Standard Nominal 
Calif., Fey., S.P., No. 303..1.60-1.70 
No. 2 1.95 
No. 2% 2.45-2.50 
No. 10 9.75 
Ex. Std... No. 1.50-1.55 
No, 2% 2.15-2.25 
No. 2% 1.90-2.00 
No. 10 7.75 
Fla., Std., No. 303%............ 1.171%4-1.20 
No. 10 6.75 
TOMATO CATSUP 
Calif., Fey., 14 1.70-1.75 
No. 10 — 
Ind., Fey. Nom. 
Ex. Std., 14 02. (nom. ) 1.70 


Md., Fey., No. 10. 
TOMATO PASTE (Per Case) 


No. 10 (per doz.).. foil 

Md., Fey., 100/6 02. 6.00 

TOMATO PUREE 

Calif., Fey., 1.045, No. 2........0000 1.65 
No. 2% 1.95 
No. 10 6.50 

Md., Fey., 1.045 No. 1........ -90-.95 

FRUITS 


APPLE SAUCE 


East, Fey., No. 


No. 10 6.85 
Calif. (gravensteins) 
No. 9.00 
N.Y. pin fey., sl., No. 10....10.25 
Mid-West Apple Juice, 46 o2z.....2.70 
APRICOTS 
No. 303 2.10-2.15 
No. 2% 3.50-3.60 
No. 10 12.00 
Choice, 8 oz 1.20-1.25 
No. 303 2.00-2.10 
No. 2% 3.10-3.20 
No. 10 11.00 
No. 10 9.85-10.10 
CHERRIES 
R.S.P., Water, No. 303....withdrawn 
withdrawn 
N.W., Calif., R.A., Fey., 8 o2z.....1.75 
No. 303 3.05 
No. 2% 5.00 
No. 10 17.90 
Choice, 8 oz. 1.65 
No. 308 2.90 
4.60 
No. 10 16.60 
Std., No. 2% 4.25 
No. 10 15.10 
COCKTAIL 
Fey., No. 303 2.20 
No. 2% 3.40-3.45 
No. 10 13.00 
Choice, No. 303 2.15 
No. 2% 3.35 
No. 10 12.25-12.65 
PEACHES 
Calif., Cling, Fey., 
No. 2% 2.90-3.00 
.-10.25-10.60 
Choice, No. 308 1.75-1.80 
No. 2% 2.70 
No. 10 9.60-9.85 
Std., No. 303. 1.65-1.75 
(nom.) 2.50 
No. 10 9.75-9.00 


Elberta, Fey., No. 2%.....0.. 3.35-3.60 

PEARS 

No. 2% 3.85-3.90 
No. 10 13.50 

Choice, No. 
No. 2% . 3.50 
12.25-12.65 

No. 303 2.00 

. 2% 3.10-3.15 

N. W. Bartletts, No. 214, Fey...3.85 
Choice 3.50 
Standard 3.15 
12.65 
Standard 11.55 

PINEAPPLE 

Hawaiian, Fey., Sl., No. 2.......... 2.95 
No. 3.45 
No. 10 

Crushed, No. 2 
No. 2% 

No. 10 
Choice, Sl., 
No. 2% 
No. 10 12.00 

Std., Half Slices, No. 2..........000« 2.25 
No. 2% 2.70 
We 10.60-10.80 

PRUNE PLUMS 

N.W., Choice, No. 2™%.......... 2.00-2.10 
No. 10 7.00 

N. Y., Ch., No. 303 1.55 
No. 2% 2.25 
No. 10 7.75 

JUICES 
CITRUS, BLENDED 

Fla., No. 2 1.00-1.05 
46 oz. 2.15-2.30 
No. 10 4.45 

GRAPEFRUIT 

-T7Y%-.80 
46 oz. 1.65-1.70 
No. 10 3.40-3.50 

ORANGE 

1.15-1.25 
46 oz. 2.45-2.65 
No. 10 5.00 

PINEAPPLE 

Hawaiian, Fey., No. 1.00 
46 oz. 2.12% 
No. 10 4.40 

TOMATO 

46 oz. 2.50-2.60 

N. Y. & Pa., Fey., No. 2........00 1.20 
46 oz. 2.50-2.60 

Ind., Fey., No. 2 1.25 
2.40-2.50 
No. 10 4.50 

46 oz. 2.35-2.421%5 
No. 10 4.70-4.90 

FISH 
SALMON—PER CASE 

Alaska, Red, No. 1T.......... 28.00-29.00 
16.00-17.00 


(nom. ) 15. 00-16. 00 
9.50-10.00 

SARDINES—Per Case 
Maine, %4 Oil 6.50 


Calif., Ovals 48/1’s per case..7.00-7.50 
TUNA—Psr CASE 


Fey., White Meat, 14’s......12.50-14.25 
Fey., Light Meat, 14’s......11.00-11.50 
Std., Light Meat................ 10.50-11.00 
Chunks 9.75-10.25 
Grated 7.50-8.00 
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No. 10 (nom) 8.00 
Ex. Std., No. 
No. 10 (NOM.) 8.5068.75 


RATES, per insertion—straight reading, no display—one to 
three times per line 50c, four or more times per line 40c, mini- 
mum charge per Ad. $1.00. Forms close Wednesday noon. 


Address all numbered Ads: The Canning Trade, 20 S. Gay 
Street, Baltimore 2, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, Plain- 
view (West) Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Wire us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Rebuilt Boilers available for prompt shipment; 
also one Rotary Drum Dryer suitable for drying canning house 
waste. W. B. Osgood, 4100 Roland Ave., Baltimore 11, Md. Phone: 
CHesapeake 3-6506. 


FOR SALE—New-Used Canning and Frozen Food Processing 
Machinery. Advise your requirements. Send list machinery you 
have to sell. Otto W. Cuyler, Webster, N. Y. 


FOR SALE—Variable Speed Gear Head Motors, totally en- 
closed, fan cooled, 220/440 volts. 1-% H.P. 300/3000 RPM, price 
$125. 3-1 H.P. 300/800 RPM, 300/1000 RPM, 400/1300 RPM, 
$150 each. 1 American Temperature Regulating Valve, 112” 
pipe, 100 lb. steam pressure, temperature 135° to 225° F. with 
10 ft. S/S Capillary Tubing, has trap, $65. 1-220 gal. Galvan- 
ized Tank. Herr Electric Co., 410 W. Conway St., Baltimore 
30, Md. 


FOR SALE—Angelus Closing Machine set for 303’s with 
change parts for No. 2’s. Never been used, all in first class 
condition, at a bargain. Homestead Canning Co., Inc., Home- 
stead, Fla. 


FOR SALE—2 FMC Rotary Tomato Washers, Fig. 4005; 
Kyler adjust. Can Labeler; 40 x 72 Retort; P & H % ton Electr. 
Hoist; Canco Can Closing Machines, 006 & 08, also a Labora- 
tory Portable type Max Ams; Kyler Boxers for 2%s & 2s; 
H-Pack Filler, Fig. 460; FMC Fig. 406 Peerless #7A Exhauster 
for #2% or smaller. Original Canning Co., 491 Dumont Ave., 
Brooklyn 7, N. Y. 


FOR SALE—S/S A. K. Robins Pickle Briner; Pickle-Spear 
Slicer; 60’ Double Deck Conveying Line with S/S Packing 
Tables; Jar Unscrambler; IBM Time Clock; Portable Mixers. 
Original Canning Co., 491 Dumont Ave., Brooklyn 7, N. Y. 


FOR SALE—Two (2) Horix eighteen valve Catsup Fillers 
in good condition. Price on application. G. L. Webster Co., Inc., 
Cheriton, Va. 


FOR SALE—(3) 50 gal. St. St. Jacketed Tilt Kettles; (6) 80 
gal. Copper Steam Jacketed Kettles with Scraper Agitators; 
(30) Stainless Steel Tanks from 40 gal. to 10,500 gal. sizes; (8) 
Copper Tanks 1723 gal. to 2800 gal. sizes, from closed distillery; 
(20) Welded Steel Tanks with Lastiglas or Mammut Lining 
from closed breweries; Fitzpatrick Stainless Steel Comminuting 
Machines, Models D, D6 & F. Perry Equipment Corp., 1402 N. 
6th St., Philadelphia 22, Pa. 
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WANTED and FOR SALE 


YOUR EQUIPMENT DOLLAR buys more right now! Let 
FMC quote you from the biggest stock in the Food Equipment 
Industry. What do you need? Free engineering suggestions 
offered! A square city block, filled with choice equipment. Park 
right on our premises. Fred R. Firstenberg, Pres., First 
Machinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. 


FOR SALE—Steel Frame Viners, Engine, Cleaner, etc.; 1-13’, 
1-8’ Huntley Blancher; 1 C & D Case Printer; 1 FMC Continu- 
ous Peeler; Burt Casers, 1 No. 10, 1-46 0z., 1 No. 2. Alard Indus- 
tries, Inc., Box 367, Williamson, N. Y. 


WANTED—MACHINERY 


WANTED—Canner wants two Bean Snippers; Bean Cutter; 
Several Perforated Cooking Crates; Sewage Screen Separator; 
one Viner. All machinery must be priced reasonably and in first 
class condition. Advise where located, age and model. Adv. 
55170, The Canning Trade. 


WANTED—1-10 pocket M & S Sauce Filler. Allard Indus- 
tries, Inc., Williamson, N. Y. 


WANTED—Used Filler for Tomato Puree, No. 10 cans, re- 
gardless of age or condition. Columbia Food Products Corp., 
Columbus, N. J. 


FOR SALE—FACTORIES 


FOR SALE, RENT, OR LEASE—Large Tomato Canning 
Plant in Central Indiana; selling due to illness. Well equipped. 
For further information write: Adv. 5501, The Canning Trade. 


FOR SALE—Tomato Cannery in Southern Maryland. Capac- 
ity 1,500 to 2,000 cases per day. Modern equipment, complete 
for canning 24/2 or 24/303 Tomatoes, installed new and used 
one season. Approximately 200 acres contracted for 1955 sea- 
son @ 40c per % basket, delivered cannery. Reason for selling: 
Retirement of partner. Inspection by appointment after June 
20, 1955, or write: Adv. 55175, The Canning Trade. 


WANTED—FACTORY 


WANTED—To purchase Tomato Cannery in Middle West or 
East. Prefer company with operating loss carry-over. Submit 
details of capacity, type of equipment and price. Adv. 5517, 
The Canning Trade. 


VEGETABLE PLANTS 


WRITE FOR PRICES on Schroer’s Better Plants. Leading 
varieties of cabbage, onion, tomato, pepper, eggplant, swect 
potatoes. We guarantee good plants and prompt service. Schro:r 
Plant Farms, Valdosta, Ga. 


TEN MILLION TOMATO PLANTS grown from best certifi: d 
seed. Varieties: Rutgers, Marglobe, Stokesdale, Long Red, $3.'\0 
per 1000 express; Stokescross No. 4 Hybrid Tomato, $7.50 per 
1000 express. Leading varieties Cabbage Plants for kraut, $2.00 
per 1000 express. Potato: Cuban Yam & Porto Rico. Californ a 
Sweet Pepper Plants $4.50 per 1000 express collect. All plan's 
ready now through May and June. We have grown quality 
plants for 33 years. All plants moss packed. We can load your 
truck at our farm or ship you by express. Shipping capacily 
half million day. Satisfaction guaranteed. Harvey Lankford, 
Franklin, Va. Phone: 8162-3. 
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HELP WANTED 


W ANTED—Good reliable Food Broker in Pittsburgh and 
viciuity for good vegetable account. Adv. 55169, The Canning 
Trade. 


FOR SALE—SEED 


FOR SALE—250 lbs. Tenderchief; 250 lbs. Iochief; 50 Ibs. 
Silvergent Corn Seed. Sprockets for H78 chain, bearings and 
shafting; Buffalo Turbine Sprayer mounted on 1945 - % ton 
Dodge chassis, front and rear drive. E. J. Nusbaum, Taneytown, 
Md. Phone: 4433. 


MISCELLANEOUS 


ENGINEERING SERVICE—Realize the full efficiency of your 
plant operation, Plant layout, Preventative Maintenance, Equip- 
ment Recommendations, Machinery Design, Quality Control 
Analysis. Efficiency through engineering. Connie Staffa, Food 
Processors Engineering Service, Manor Road, Glen Arm, Md. 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel. CHesapeake 3-4660. 


VINER APRON SPECIALISTS—AII types of Viner Aprons; 
endless, lacing slat, and zipper. Curtain, undercarrier and other 
canvas needs. Nationwide service. Berry Canvas Goods, Inc., 
123 Delancey St., Philadelphia, Pa. 


WANTED—To buy job lots of canned foods, all sizes. Schmidt 
Wholesale Grocery, 818 Banklick St., Covington, Ky. 

AT YOUR SERVICE—We buy job lots, distressed and salv- 
age canned foods of all sizes. Adv. 55174, The Canning Trade. 


EDITORIAL 
(Continued from page 7) 


Just about every speaker from the grocery trade 
tha! has addressed a body of processors in the past 
ye: or so has mentioned that point as probably the 
nu'iber one problem, so that those processors who 
ha\ en’t done anything about it might be wise to get in 
ste. on their 1955 cartons. At the same time, it’s a 
we known fact that buyers are past masters at pass- 
ing the buck. To be sure they have their inventory 
pre lems what with the million and one items it is 
no\ necessary to carry. At the same time when they 
get ‘own to the point of ordering out canned foods in 
ex} nsive drip drab lots, hardly enough to fill the order 
of « \e good consumer, it’s a bit on the ludicrous side 
to : art blaming the manufacturer for their out-of- 
stoc position. With that one under their belt, if the 
hist vical trend continues, before long the canner will 
be | amed for not sending a Vice-President to stock 
the » elves personally. Nevertheless it might be a good 
idea to take this argument away from them in 1955 
With plainly marked cases on all four sides if need be. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 


Contributions Welcomed 


FINISH THE JOB 


The circus strong man rode out on horseback to 
challenge a farmer whose great strength had gained 
him a reputation. The circus man tied his horse in the 
farmyard and approached the farmer. : 

“Hey!” he called. “I’ve heard a lot about you, and 
I thought I’d see which is the better man.” 

Without answering, the farmer seized the intruder, 
hurled him bodily over the fence into the road and 
returned to his work. 

When the loser had recovered his breath, the farmer 
growled: “Got anything else to say to me?” 

“No,” the circus man panted, “but perhaps you’d be 
good enough to throw me my horse.” 


The elderly conventioneer retired early at his hotel 
to get a good night’s rest. No sooner had his head hit 
the pillow than there was a knock at the door. Open- 
ing it he was confronted by a beautiful blonde. 

“Oh, excuse me,” said the young lady. “Ah must 
have knocked on the wrong doah.”’ 

“Not only that,” said the old gentleman, 
knocked 40 years too late.” 


“You 


“You sure have an excellently run garage here,” re- 
marked the tourist as he was having his car serviced. 
“IT was noticing that mechanic working on the car 
over there. He is so careful to use that cloth blanket on 
the fender when he’s working on the motor. It was a 
pleasure too, to see a mechanic lower a hood gently. 
And notice he washes his hands and puts a clean cloth 
on the upholstery before starting the car.” 

“Yeah,” replied the attendant, “that’s his car.” 


FOR LONG LIFE - USE THE BEST 


Plastex or Cellu-San Treated 
Prices Upon Request 


RIVERSIDE MANUFACTURING CO. 


MURFREESBORO Phone 2621 NORTH CAROLINA 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, ba 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
duntley Manufacturing Co., Brocton, N. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Sinclair Scott Co., Philadelphia, Pa. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, a? 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., — Md. 


BUCKETS, PAILS AND P. 
Chisholm-Ryder Co., Niagara Alls, 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 
CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair Scott Co., Philadelphia, Pa. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falls, ¥. 
Sood Mchy. & & Chem. Corp., Hoopeston, IIl. 
. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, 4 
Huntley Manufacturing Co., Brocton, N 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair Scott Co., Philadelphia, Pa. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Sinclair Scott Co., Philadelphia, Pa. 


COOKERS, Continuous, Agitating. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine foe Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Renneburg & Sons Co., Edw., Baltimore, Md, 
A. K. Robins & Co., Inc., Baltimore, Md, 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details. 


COOLERS, Continuous. 
serlin Chapman Company, Berlin, =. 
VChisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine ‘Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, . 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md 
Scott Viner Co., Columbus, Ohio. 

Sinclair Scott Co., Philadelphia, Pa. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, bg 
Chisholm-Ryder Co., Niagara Falls, N % s 
Dixie-Way Machine ‘Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
ixie-‘Vay Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Hamiltcn Copper & Brass Works, Cincinnati, Ohio 
c Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PEELING MACHINES, Vegetable. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Sinclair Scott Co., Philadelphia, Pa. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
F, Hamachek Machine Co., Kewaunee, Wis. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, 
ey Mchy. & Chem. Corp., Hoopeston, II. 

H. Langsenkamp Co., Indianapolis, Ind. 
x K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Sinclair Scott Co., Philadelphia, Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Sinclair Scott Co., Philadelphia, Pa. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 
Renneburg & Sons Co., Edw., Baltimore, Md 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ee Falls, N. Y. 
Mchy. & Chem. Ml. 

. H. Langsenkamp Co., Indianapolis, In 
& Sons Co., Edw., Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Cincinnati, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Renneburg & Sons Co., Edw., Baltimore, Md. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Dixie-Way Machine Co., Lakeland, Fla. 
Food Mchy. & Chem. Corp., Hoopeston, II) 
Huntley Manufacturing Co., Brocton, N. Y. 
Renneburg & Sons Co., Edw., Baltimore, Md 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Sinclair Scott Co., Philadelphia, Pa. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories Inc., Valparaiso, Ind. 


CORN CANNING MACHINERY 


COMMINUTING MACHINES. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
United Co., Westminster, Ma. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair Scott Co., Philadelphia, Pa. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman ag ny, Berlin, Ve. 
Mchy. & Chem. Hoopeston, 
K. Robins & Co., Inc —_— Md. 
United Co., Westminster, M 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
4. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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